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In the contemporary landscape of Southeast Asian communication, specifically within the Indonesian socio-
religious framework, the art of Dakwah (Islamic preaching) has undergone a significant transformation. This
evolution represents a shift from traditional, mosque-centric sermons to high-production media broadcasts. Central
to this transformation is the application of rhetoric—the art of persuasion—and the strategic integration of humor
and simplified linguistic structures. This article provides a comprehensive technical analysis of these
communication mechanics, focusing on the influential ‘Maulana' figures such as Muhammad Nur Maulana and
Miftah Maulana Habiburrahman, and explores how their methodologies align with classical rhetorical theories
and modern media psychology.

1. Theoretical Foundations: Rhetoric and Fannul Khitobah

To understand the effectiveness of modern religious communication, one must analyze its roots in both Western

and Eastern traditions. As highlighted in various academic studies, the term rhetoric originates from the Greek rh 7AMr
and the Latin rhetorica, which denote the 'art of the speaker' or 'skill in speaking.' In Islamic scholarship, this is
paralleled by Fannul Khitobah, which translates to the art of oratory or speechmaking.

1.1.The Aristotelian Triad in Religious Discourse

Effective religious rhetoric relies on the balance of three core pillars established by Aristotle, adapted here for the
context of modern Dakwah:

« Ethos (Credibility): For figures like Muhammad Nur Maulana, ethos is established through a combination of
formal education, humble origins, and a perceived persona of sincerity. The title 'Ustadz' serves as a primary
marker of authority.

« Pathos (Emotional Appeal): This is the most dominant element in televised Dakwah. By using humor,
storytelling, and relatable life anecdotes, speakers forge a strong emotional connection with the audience, making
the religious message more palatable.

* Logos (Logic): While often secondary in entertainment-focused Dakwabh, logos is represented through the
citation of scriptural evidence (Quran and Hadith), providing a logical foundation for the moral claims being made.

1.2. The Fannul Khitobah Framework

In the Arabic tradition, Fannul Khitobah emphasizes the structural integrity of the message. It involves Al-Iftitah
(the opening), Al-Maudhu’ (the core topic), and Al-Khatimah(the conclusion). Modern practitioners have optimized
these stages to fit the 60-minute television format, often punctuating the core topic with frequent interactive
segments to maintain viewer retention.

2. Technical Breakdown of Communication Styles: Case Studies

The provided data identifies several key figures whose communication styles represent different facets of the
‘Maulana' influence in Indonesian media and academia.

2.1. Muhammad Nur Maulana: The Kinetic and Humorous Approach



Muhammad Nur Maulana (born September 20, 1974) revolutionized Indonesian religious broadcasting through

the program 'Islam Itu Indah'. His style is characterized by high kinetic energy and the use of colloquialism.
Technically, his rhetorical strategy utilizes repetitive catchphrases(e.g., 'Jamaah... oh Jamaah') which act as
psychological anchors, ensuring audience engagement and brand recognition.

2.2. Miftah Maulana Habiburrahman (Gus Miftah): Cultural Contextualization

As a prominent figure, Gus Miftah employs a style that merges traditional Javanese values with Islamic teaching.
His rhetoric is often subversive and inclusive, targeting marginalized communities. This approach utilizes kiasan
(metaphorical language) to bridge the gap between rigorous theological doctrine and the realities of secular life.

2.3. Bobby Maulana and the Intersection of Entertainment

The presence of Bobby Maulana, a Pakistani-Indonesian actor and presenter, illustrates the intersection between
celebrity culture and religious identity. His career trajectory highlights the fluidity of the '‘Maulana' brand, where
media charisma is leveraged to support religious-themed entertainment, thereby influencing public perception
through visual and performative rhetoric.

3. Comparison of Rhetorical Styles and Methodologies

The following table provides a comparative analysis of the different communicative frameworks observed in the
'Maulana' cohort, based on linguistic markers and delivery methods.



Feature Muhammad Nur Gus Miftah (Miftah Bobby Maulana Academic

Maulana Maulana) (Maulana Siregar)

Primary Tone Energetic, Jovial, Cultural, Reflective, Performative, Analytical, Structured
Interactive Charismatic Engaging

Linguistic Register Low (Colloquial/Pop) Medium (Cultural/ Mixed High (Academic/

Vernacular) (Entertainment/ Formal)
Modern)

Rhetorical Device Repetition Metaphor (Kiasan) Persona-based Logical Syllogisms
(Epistrophe) Narratives

Media Medium Televised Daily Viral Social Media/ Film, Music, TV Journals, Seminars
Shows Wayang

Target Audience General Millennials, Fans of Pop Culture Students,
Households, Mothers Grassroots Professionals

4. Linguistic Mechanics: Gaya Bahasa and Kiasan

A technical study of Gaya Bahasa (language style) in the dakwah of Ustadz Maulana reveals a heavy reliance on
rhetorical figures and tropes. These are not merely decorative but serve functional purposes in information
processing.

4.1. Rhetorical Figures (Gaya Bahasa Retoris)
These are stylistic choices that do not change the literal meaning but enhance the impact of the delivery:

« Alliteration: Using similar sounds to create rhythmic flow, making the sermon more memaorable.

e Hyperbole: Used sparingly to emphasize the consequences of moral actions or the greatness of spiritual
concepts.

¢ Rhetorical Questions: Engaging the audience by asking questions that require internal reflection rather than
vocal answers.
4.2. Figures of Speech (Gaya Bahasa Kiasan)
These involve a shift in meaning to create vivid imagery:

¢ Simile and Metaphor: Comparing complex theological concepts to everyday objects (e.g., comparing the

heart to a mirror).
¢ Personification: Giving human qualities to abstract concepts like 'Sin' or 'Virtue' to make them more tangible.

5.The Mathematical Model of Audience Engagement in Media Dakwah

In the context of digital and televised dakwah, engagement can be modeled through a simplified formula that
accounts for rhetorical effectiveness and delivery speed.

Engagement (E)=(R*H)/(C +T)
Where:

* R (Rhetoric): The frequency and quality of rhetorical devices used.
e H (Humor): The density of humorous interludes per 10-minute block.



e C (Complexity): The technical difficulty of the linguistic register (Lower C = Higher E).
e T (Time): The duration of monologue segments without audience interaction.

By optimizing these variables, speakers like Muhammad Nur Maulana achieve a high Engagement Quotient,
ensuring that the 'Pesan Damai' (Message of Peace) is successfully transmitted to a mass audience.

6. Practical Implementation: A Field Guide for Religious Communication

For practitioners and content strategists aiming to replicate the success of these figures, the following procedural
steps are recommended:

6.1. Step 1. Audience Mapping and Psychographic Analysis

Before developing a communication strategy, define the psychographic profileof the audience. Are they looking
for comfort (Maulana style), intellectual stimulation (Siregar style), or cultural identity (Gus Miftah style)?

6.2. Step 2: Developing a 'Persona’ Architecture

A consistent persona is essential. This includes visual identity (clothing), verbal tics (catchphrases), and a
signature 'opening' and ‘closing' sequence.

6.3. Step 3: Content Modularization

Break down complex religious topics into 'bite-sized' modules. Each module should follow this sequence:
1. Hook: A humorous anecdote or provocative question.
2. Scriptural Base: Short, recited verse (Dalil).

3. Analogy: A relatable 'Kiasan' (Metaphor).
4. Call to Action: A simple moral takeaway.

7.Troubleshooting and Common Challenges in Rhetorical Delivery

Despite the success of these methods, practitioners often encounter operational challenges that can diminish the
effectiveness of the message.



Problem Symptom Technical Solution

Over-Simplification Loss of theological depth or criticism Maintain a 15% ratio of formal Arabic
from scholars. terminology with immediate
translation (Ta'rif).

Humor Saturation The audience remembers the joke but Ensure the 'punchline’ of the joke
forgets the moral. directly bridges into the 'logos' of the
lesson.
Tone Deafness Negative reaction to sensitive social Use 'l-statements' and focus on
issues. universal humanitarian values (Pesan
Damai).
Audience Fatigue Decreasing viewership during long Implement a 3-5 minute 'Interaction
monologues. Loop' (Q&amp;A or audience shout-
outs).

8. Broader Implications for Global Religious Communication

The analysis of figures like Maulana Siregar and Muhammad Nur Maulana suggests that the future of religious
communication lies in the hybridization of authoritative scholarship and modern media aesthetics. As the digital
divide narrows, the demand for content that is both intellectually rigorous and emotionally engaging will continue to
rise.

Furthermore, the 'Maulana' phenomenon highlights the power of branding in religious discourse. By associating
a specific name or title with a particular style of rhetoric, speakers can build ‘communities of practice' that

transcend geographical boundaries. The integration of humor in preaching, once viewed with skepticism by
traditionalists, has proven to be a vital tool for social cohesion and the dissemination of peaceful narratives in a
polarized digital age.

Ultimately, the success of these communicators is rooted in their ability to translate the 'Sacred' into the 'Profoundly
Simple." Through the masterful application of rhetoric, the strategic use of media platforms, and an unwavering
focus on relatable human experiences, they have created a blueprint for modern dakwah that is as effective in the
university lecture hall as it is on the television screen. As we move forward, the lessons learned from these
Indonesian communicators will likely inform global strategies for interfaith dialogue and the promotion of religious
literacy in the 21st century.
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